
Objective: 

Happy Tails Holistic Veterinary Care, a growing veterinary practice offering alternative and integrative 
treatments for pets, wanted to increase its local presence and differentiate itself from traditional 
clinics. The goal was to position the clinic as a trusted leader in holistic pet care while driving 
awareness, increasing client inquiries, and securing media coverage in lifestyle, wellness, and pet-
centric outlets.
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driving awareness, increasing client inquiries, and securing media coverage in lifestyle, wellness, and 
pet-centric outlets.

Challenges:                                                                                                                                        

Strategy:

Results:

1.  Niche Market: The clinic was offering non-traditional veterinary services (e.g., acupuncture, 
herbal medicine, and nutritional therapy), which were not widely understood by the public.

2.  Skepticism from Traditional Veterinary Community: Holistic treatments often faced 
skepticism from more conventional veterinarians, leading to hesitancy among some pet owners.

3.  Highly Competitive Landscape: The clinic needed to stand out in a saturated market filled with 
established traditional veterinary practices.

1.  Brand Story Development: I crafted a compelling brand narrative around Happy Tails Holistic 
Veterinary Care focusing on the unique combination of science-backed holistic therapies and 
compassionate pet care. This story emphasized the clinic’s core philosophy: treating the "whole 
pet" and devoted to giving their patients the best care possible.

2.  Media Outreach and Thought Leadership: I positioned the clinic’s founder, 
Dr. Julia Brugliera, DVM, as a thought leader in holistic veterinary care. I pitched her as a 
knowledgeable resource to local media, health and wellness bloggers, and pet-focused 
publications, offering expert commentary on pet wellness trends, seasonal health tips, and case 
studies of successful holistic treatments.

3.  Community Engagement: We organized "Pet Wellness Days" at a high-end dog boutique, 
offering free mini-consultations, wellness assessments, and demonstrations of holistic treatments 
like pet massage and acupuncture. These events were paired with educational content on social 
media, positioning Happy Tails Holistic Veterinary Care as both an expert and a compassionate 
community partner.

4.  Social Media Campaign: We developed a visually engaging social media strategy, sharing 
success stories of pets treated with holistic methods. We collaborated with pet influencers and 
local pet owners to amplify the message and build trust with the target audience.

5.  Press Kit Development: A comprehensive press kit was designed, featuring client testimonials, 
holistic treatment case studies, and the founder’s professional background, which was distributed 
to media outlets and included in digital pitches.

Media Coverage: Secured features in prominent local outlets such as Simply Buckhead, and 
multiple pet wellness blogs. Dr. Brugliera, was interviewed on a local broadcasting station 
discussing the benefits of holistic care for pets.



Conclusion:Through strategic PR efforts, Happy Tails Holistic Veterinary Care successfully 
differentiated itself in a competitive market, built credibility in the field of holistic pet care, and 
established a loyal client base. The clinic’s visibility and reputation continue to grow, with ongoing 
inquiries from both the media and pet owners seeking alternative veterinary care.

Increased Clinic Traffic: Within three months of the campaign, client inquiries increased by 
30%, and the clinic saw a 25% increase in new patient appointments, with many clients citing the 
clinic’s social media presence or media coverage as their source of discovery.
Community Awareness: The "Pet Wellness Days" attracted over 200 attendees, resulting in a 
monthly local partnership with a pet store and an increase in community-driven referrals.
Social Media Growth: The clinic’s social media following grew by 45%, with engagement rates 
doubling during the campaign period due to the success stories and educational content 
resonating with pet owners.


