
Campaign: Brand Awareness through Earned Media

Objective & Strategy: Campaign Goal: Brand Awareness through Earned Media

The primary goal of this campaign was to elevate brand awareness organically through earned 
media, positioning my brand as a leader within the pet industry.

Approach: Collaborations with Popular Reality TV Shows

To capture the attention of a broad and engaged audience, I strategically partnered with influential 
reality TV shows, including The Real Housewives of Atlanta. By integrating my brand into relevant 
episodes, I leveraged the shows’ wide reach and viewer loyalty to create authentic exposure, 
connecting my brand with audiences in a way that resonated naturally.

Strategy: Enhancing Visibility through Targeted Media Placement

The strategy behind this approach was to organically position the brand in high-visibility environments 
frequented by our target demographic. Through carefully planned media placements on popular 
shows, I aligned the brand with aspirational lifestyles and created conversations around our products 
and values. This not only boosted brand awareness but also facilitated earned media opportunities as 
viewers and media outlets shared our brand story across social platforms, amplifying our reach and 
credibility.

Results & Metrics: 

Quantitative Impact: Reach, Engagement, and Impressions

By collaborating with The Real Housewives of Atlanta, a Bravo Network series reaching an average 
of over 1.5 million viewers per episode, my brand gained exposure to a highly engaged audience. 
Through these strategic placements, we achieved:

Qualitative Outcomes: Audience Sentiment and Brand Perception

Beyond numbers, the campaign generated positive sentiment and elevated brand perception. 
Audience feedback on social media and online forums was overwhelmingly favorable, with viewers 
associating the brand with luxury, trendsetting, and lifestyle aspirations. Additionally, brand mentions 
on popular Bravo fan pages and forums allowed us to reach a community already invested in high-
end lifestyles, further solidifying the brand as an exclusive and desirable choice within the pet 
industry. 

This campaign not only expanded our reach but also reinforced a perception of quality and luxury that 
continues to drive organic brand affinity and earned media opportunities.

Media Quotes/Testimonials: 

QUOTE: Kenya Moore

3.2 million impressions across digital and social platforms as viewers shared and discussed the 
brand’s appearance on the show.
45% increase in brand engagement on social media, including shares, likes, and comments, 
within one month of the episode airing. 
Organic reach to over 500,000 unique viewers who engaged with brand content through Bravo’s 
official channels and fan-based social media accounts.



VIDEO LINK: 

https://youtu.be/d3aVn_L8V2Y?si=hz0MUQWWwzNxIN69

https://youtu.be/d3aVn_L8V2Y?si=hz0MUQWWwzNxIN69

















